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Introduction

As businesses navigate the complexities of managing customer data

in today’s fast-paced digital landscape, one question frequently arises:

How does a customer data platform (CDP) fit into the broader ecosystem of
data management tools? In Chapter 2, we explored the defining features that
set a CDP apart— namely its ability to unify, enrich, and activate customer data
in real time. But no technology exists in isolation. Understanding how CDPs
interact with other systems is key to creating and enacting an effective data
strategy.

To that end, this chapter dives into the interplay between CDPs and other
key tools including customer data management (CDM) systems, customer
relationship management (CRM) platforms, data warehouses (DW),

data management platforms (DMP), and data lakes (DL). Each of these tools
has a specific role to play within your data strategy. This chapter will help
you understand how they complement each other as part of a cohesive
data ecosystem.

Why is this important? Because while CDPs excel at creating unified, actionable
customer profiles, they don’t replace these additional systems. Instead, CDPs
amplify their strengths, bridging gaps to unlock the full potential of your
customer data. By understanding these relationships, you'll gain a clearer
sense of how to create smarter, more connected customer experiences.




Expect actionable insights, real-world examples, and practical comparisons
to help you position a CDP within your organization’s existing technology
stack. Whether you're just starting with CDPs or looking to optimize

their integration, this chapter will equip you with the knowledge to make
informed decisions.

But before we differentiate CDPs from other data management technologies
and establish how they work together to drive business success, let’s do a
quick recap of these powerful platforms.
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Customer data platform (CDP)

A customer data platform is designed to unify and activate customer

data in real time across an organization. By integrating data from various
sources — such as websites, apps, social media, CRMs, and even anonymous
interactions — a CDP creates a single, actionable customer profile. Unlike
traditional data tools, it processes this data in real time, enabling businesses to
deliver highly personalized interactions across channels. With built-in Al and
machine learning capabilities, a CDP can predict customer behavior, segment
audiences dynamically, and optimize marketing and sales strategies.

The main users of CDPs are marketing, sales, and customer experience teams,
who leverage the platform to drive engagement and create personalized
experiences. A marketing team might rely on a CDP to segment customers based
on browsing behavior and craft targeted email campaigns, while a sales team
could use it to identify high-value leads and tailor their outreach. Use cases

for CDPs include real-time personalization, customer journey orchestration,

and predictive analytics. For instance, an ecommerce brand can use a CDP to
recommend products in real time based on a customer’s browsing history or
trigger follow-up messages to recover abandoned carts. This real-time capability
makes CDPs indispensable

CDP key points

- Main focus: Unifies, enriches, and activates customer data for real-time insights

and personalization
- Data types: Both known and anonymous customer data
« Processing method: Real-time processing and activation
- Key users: Marketing, sales, and customer experience teams
Value offered: Drives customer engagement, personalization, and revenue growth
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CDP vs. customer data management (CDM)

Customer data management systems are essential for consolidating customer
data into a centralized repository. These systems promote consistency and
accuracy by aggregating information from multiple sources such as CRMs,
billing platforms, and support tools. Operating in a batch-oriented manner,
CDMs update data periodically, making them ideal for maintaining compliance
and generating reports. However, they lack the agility to handle real-time data
processing or engage with anonymous users, which limits their applicability
for dynamic customer interactions.

CDMs are often used by finance, compliance, and customer service teams.
For instance, compliance teams might rely on CDMs to help maintain data
integrity for regulatory audits, while customer service teams use them to

supply accurate account details during support interactions. Typical use cases
include data consolidation, reporting, and facilitating operational efficiency
across departments.

CDM key points

« Main focus: Data consolidation, storage, and governance

« Data types: Primarily known customer data

« Processing method: Batch-oriented, periodic updates

« Key users: Finance, compliance, and customer service teams

Value offered: Promotes data accuracy, consistency, and compliance
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How a CDP differs from a CDM

Unlike CDMSs, which focus on storing and maintaining data, a CDP activates
this data in real time, enabling personalized customer experiences. While a
CDM supports accurate and consistent data, it cannot process or enrich this
data for immediate use like a CDP can.

Collaboration potential

A CDM can serve as a robust data consolidation platform, providing clean and
accurate data that a CDP can bring to life. The CDM provides a centralized
repository of customer data, while the CDP activates this data in real time for
personalized marketing campaigns, sales outreach, and service interactions.

Example

A retail brand uses a CDM to consolidate data from loyalty programs, email subscriptions, and
in-store purchases to promote consistent and accurate customer records across departments.
However, the CDM on its own can’t track anonymous website visitors. By integrating a CDP,
the brand can capture browsing behavior and link it to customer profiles once visitors identify
themselves, such as by signing up for a newsletter or making a purchase. If a customer views
a specific product online but doesn’t buy it, the CDP can trigger a personalized email with a

discount for that product, boosting the likelihood of conversion.
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CDP vs. customer relationship
management (CRM)

Customer relationship management systems help businesses manage and
track interactions with existing and potential customers. Designed primarily
for sales and service teams, CRMs capture structured data such as contact
details, sales opportunities, and service inquiries. However, CRMs often
function as standalone silos, limiting access to insights generated outside
of sales or customer service.

CRMs are widely used by sales representatives and account managers to
track leads, monitor deal progress, and maintain relationships with key clients.
Customer service teams also rely on CRMs to log and manage support tickets.

While effective for managing individual interactions, CRMs lack the ability to
provide a unified view of customer behavior across all touchpoints.

CRM key points

« Main focus: Managing customer relationships, tracking sales
opportunities, and handling service inquiries

« Data types: Structured data such as contact details, sales pipeline
updates, and meeting notes

« Processing method: Manual or batch updates

« Key users: Sales representatives, account managers, and customer
service teams

« Value offered: Organizes workflows, tracks interactions, and supports

relationship management
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How a CDP differs from a CRM

While CRMs focus on managing relationships and tracking progress within
the sales pipeline, CDPs create a holistic customer profile by unifying data
from multiple touchpoints. A CDP complements a CRM by providing enriched,
real-time insights that enhance sales and service interactions.

Collaboration potential

Integrating a CDP with a CRM can transform CRM data into dynamic,
actionable insights. The CDP enriches CRM data with behavioral and
engagement metrics, giving sales and service teams a deeper understanding
of customer preferences and intent. For CDP users, this collaboration helps
ensure that sales conversations and service interactions are informed by the
latest customer data, resulting in better engagement and higher customer
satisfaction. For the organization, this integration can boost conversion rates,
shorten sales cycles, and strengthen customer relationships.

Example

A B2B technology company uses a CRM to manage sales interactions and track deal progress.
However, the CRM doesn’t capture how prospects engage with marketing content, such as
technical briefs or webinars. By integrating a CDP, the company can combine CRM data with
marketing engagement metrics to gain a more holistic view of each prospect. As a result, the
sales team can prioritize leads who've shown interest in specific products or services, resulting
in more targeted outreach and higher conversion rates.

&
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CDP vs. data warehouse (DW)

Data warehouses are centralized repositories designed for storing

and analyzing large volumes of historical, structured data. They excel
in supporting complex queries for business intelligence and reporting.
However, data warehouses are not built for real-time data activation
or personalized customer engagement.

Data warehouses are typically used by data analysts and business
intelligence teams to generate reports and identify historical trends.

A retailer, for example, might rely on a data warehouse to track quarterly
sales performance and forecast inventory needs. While valuable for

high-level analytics, these repositories are not suited for immediate
action on customer data.

Data warehouse key points

« Main focus: Storing and analyzing large volumes of
historical data

« Data types: Structured data from various internal systems

« Processing method: Batch processing for complex queries
and reporting

« Key users: Data analysts and business intelligence teams

« Value offered: Provides insights for long-term decision-

making and reporting
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How a CDP differs from a data warehouse

A CDP activates customer data in real time, enabling immediate engagement,
while a data warehouse focuses on long-term data storage and trend analysis.
Unlike data warehouses, CDPs are purpose-built for customer-centric use
cases such as personalization and segmentation.

Collaboration potential

By integrating a data warehouse with a CDP, businesses can incorporate
historical trends and deep analytical insights into their real-time customer
engagement strategies. For CDP users, this means leveraging past behavior
to inform current campaigns and decisions. Aligning long-term insights
with immediate actions in this way can enhance both strategic planning and
operational execution.

Example

An ecommerce retailer stores historical sales data, inventory levels, and customer transaction
history in its data warehouse. While the data warehouse provides valuable insights into sales trends,
it doesn’t enable real-time engagement. By integrating a CDP, the retailer can pull insights from

the data warehouse to create personalized product recommendations, which are then activated in
real time via email campaigns or website personalization. As a result, the retailer can respond to
customer behavior in the moment, driving more conversions and reducing cart abandonment.
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CDP vs. data management platform (DMP)

Data management platforms specialize in creating audience segments for
digital advertising campaigns. Drawing from anonymous third-party data,
DMPs are effective for targeting ads but have short data retention periods
and are not designed for creating persistent customer profiles.

DMPs are primarily used by digital marketing teams to run
ad campaigns on platforms such as Google Ads or Facebook.
Their use cases include audience targeting and ad optimization

based on behavioral data. However, DMPs cannot integrate
first-party data or provide long-term customer insights.

DMP key points

« Main focus: Building audience segments for digital
advertising campaigns

- Data types: Anonymous, third-party data

« Processing method: Short-term data retention for
campaign execution

« Key users: Digital marketing teams

« Value offered: Enhances ad targeting and

optimization for broader reach
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How a CDP differs from a DMP

While DMPs focus on anonymous, short-term audience segmentation
for ads, CDPs work with both known and anonymous data to build
persistent profiles and enable cross-channel personalization.

Collaboration potential

A DMP integrated with a CDP can empower digital marketing teams with
enhanced targeting precision. The CDP enriches DMP audience segments
with persistent profiles and real-time behavioral data to support more relevant
and impactful advertising campaigns. For CDP users, this integration can
improve ad performance while extending customer engagement beyond ads.
For the organization, it can drive higher ROl on ad spend and build stronger
brand loyalty.

Example

A hospitality chain uses a DMP to serve ads to anonymous website visitors interested in vacation
packages. However, once these visitors book a trip and become known customers, the DMP’s role
ends. By integrating a CDP, the hospitality chain links the anonymous data from the DMP to the
customer’s unified profile, allowing the chain to deliver more personalized offers via email, SMS,
and app notifications. This results in better upsell opportunities.

S
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CDP vs. data lake (DL)

Data lakes are storage solutions designed to hold vast amounts of raw,
unstructured, and structured data. They are ideal for storing data in its
native format but require data-processing tools and expertise to extract
insights. Data lakes are more suited for data science and analysis rather
than real-time customer engagement.

Data lakes are typically used by data science teams for exploratory data
analysis, machine learning model development, and large-scale data
processing. For instance, a financial institution might use a data lake to

store transaction logs for fraud detection models. However, data lakes are
not designed for immediate action or personalized customer interactions.

Data lake key points

« Main focus: Storing raw, unstructured, and structured
data for exploration

« Data types: Vast amounts of data in its native format

« Processing method: Requires manual processing
and expertise for insights

« Key users: Data scientists and analysts

« Value offered: Enables exploratory analysis

and advanced modeling
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How a CDP differs from a data lake

A CDP organizes and activates customer data in real time, providing actionable
insights, while a data lake focuses on storage and exploration without built-in
activation capabilities.

Collaboration potential

Integrating a data lake with a CDP enables organizations to transform raw data
into actionable insights. The data lake acts as a vast repository of potential
insights, while the CDP refines and activates this data for real-time engagement.
For CDP users, this enables advanced analytics and data science outputs to

be seamlessly applied to customer-facing strategies. For the organization, this
integration bridges the gap between data exploration and actionable customer
insights, enhancing overall data value.

Example

A B2C financial services provider uses a data lake to store raw data from transaction logs, website
interactions, and customer service call recordings. While the data lake holds valuable insights, it's
not accessible in real time for marketing campaigns. By integrating the data lake with a CDP, the
provider can extract relevant insights and activate them in personalized campaigns. If a customer
inquires about a mortgage product, the CDP can instantly trigger a follow-up email with relevant
content, driving better engagement and higher conversion rates.

Data accessibility

CcDP DMP CDM CRM DW DL
CDP vs. Unified customer data {1_3 Q {]_'E) ‘*—?
Other Data
Management Entity resolution {]_'e) Q &E) é é @
TeChnOIog’eS Packaged system b é b é Q Q
Real-time capability {1_'5) é E_l? Q Q E_l?
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Introducing Oracle Unity CDP

Oracle Fusion Cloud Unity Customer Data Platform, built from the ground
up on Oracle Cloud Infrastructure (OCl), unifies data across your enterprise
to provide a single, real-time view of your customers or accounts.

With Oracle Unity CDP, your organization can seamlessly orchestrate data
across all channels, enabling personalized, consistent customer experiences;
predictive insights; and increased customer loyalty.

By offering a centralized repository of customer data and metrics,
Oracle Unity CDP can align your sales and marketing teams to facilitate

precise targeting, cross-selling, and upselling. With real-time insights,
Oracle Unity CDP can empower your organization to make data-driven
decisions, optimizing every interaction and accelerating revenue growth.

Moreover, Oracle Unity CDP simplifies complex sales processes,
breaking down data silos and fostering cross-department collaboration.
Its Al-driven analytics, combined with the power and security of OClI,
position your organization to lead with innovation and efficiency

so you can stay ahead in the market.

Watch the on-demand webinar: Transform Customer Data with Unity CDP
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https://go.oracle.com/LP=143233/?source=:ow:lp:cpo::::RC_WWMK241211P00019:&intcmp=:ow:lp:cpo::::RC_WWMK241211P00019:
https://go.oracle.com/LP=143233/?source=:ow:lp:cpo::::RC_WWMK241211P00019:&intcmp=:ow:lp:cpo::::RC_WWMK241211P00019:
https://go.oracle.com/LP=143233/?source=:ow:lp:cpo::::RC_WWMK241211P00019:&intcmp=:ow:lp:cpo::::RC_WWMK241211P00019:
https://go.oracle.com/LP=143233?elqCampaignId=561962&src1=:ow:o:h:po:::GLOBALCXMKGTPAGE&intcmp=WWMK240618P00103:ow:o:h:po:::GLOBALCXMKGTPAGE

Why Oracle Unity CDP?

Highly adaptable: Oracle Unity CDP is designed to scale and adapt to the evolving needs
of your business. Whether you're a small company just starting with data management
or a large enterprise with complex data requirements, Oracle Unity can grow with you.

Data privacy-centric: With increasing concerns about data privacy, Oracle Unity CDP is
built in line with the highest standards of security when it comes to your customer data.
It helps businesses comply with global data privacy regulations including the GDPR and
CCPA, protecting consumer data rights and building trust with customers.

Insight-driven: Oracle Unity CDP goes beyond data collection by turning data into actionable
insights. Leveraging advanced analytics and Al, the platform can help your business
understand customer behavior, predict future actions, and make smarter decisions.

Bolstered by a trusted partnership: Backed by Oracle’s extensive experience and support,
Oracle Unity CDP offers a reliable and robust solution for businesses of all sizes. With Oracle,
you’re not just getting a tool—you’re gaining a partner committed to your long-term success.

Al-enabled: Oracle Unity CDP comes equipped with Al-driven features that automate
processes and provide predictive analytics to help your businesses anticipate customer needs
and behaviors to drive more proactive and personalized interactions.

Unified across front- and back-office applications: Oracle Unity CDP seamlessly integrates
with both front-office applications such as marketing and sales tools, and back-office
applications such as inventory management or customer support systems. This facilitates

a consistent flow of information across the entire organization.

Learn more about Oracle Unity CDP Read about our out-of-the-box Al/ ML models
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https://www.oracle.com/cx/customer-data-platform/?source=:ow:lp:cpo::::RC_WWMK241211P00019:&intcmp=:ow:lp:cpo::::RC_WWMK241211P00019:
https://www.oracle.com/cx/customer-data-platform/
https://www.oracle.com/cx/customer-data-platform/use-cases/?source=:ow:lp:cpo::::RC_WWMK241211P00019:&intcmp=:ow:lp:cpo::::RC_WWMK241211P00019:
https://www.oracle.com/cx/customer-data-platform/use-cases/?source=:ow:lp:cpo::::RC_WWMK241211P00019:&intcmp=:ow:lp:cpo::::RC_WWMK241211P00019:

Dive deeper into the world of CDPs

We can help you harness the full potential of your customer data by
unlocking new levels of customer engagement to fuel your growth.

Learn more Request a demo

Connect with us

Call +1.800.0RACLE1 or visit oracle.com
Outside North America, find your local office at oracle.com/contact
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