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PRESENTER BIO

DEREK HAYDEN

SVP, DATA STRATEGY & ANALYTICS

1/ 17 YEARS AT OUTFRONT
/ 21 YEARS ORACLE TECHNOLOGIES
/ 6 YEARS LEADING OUTFRONT

ANALYTICS

/ ENTHUSIASTIC KARAOKE SINGER

estination:Insight Destination:Insight

sight Destination:Insight

Destination:Insight

S

Destination:Insight Destination:Insight;

nsight Destination:Insight

Destination:Insight Destination:|

Insight Destination:Insight

Destination:Insight Destinationd

Ainsight Destination:Insight

Destinat!

Destination:Insight Destination:Insight

ation:Insight Destination:Insight

Destination:Insight Destina

-~

Destination:Insight

iination:Insight

i

/ht Destination:Insight
ination:Insight Destinati

*ion:Insight

Destination:Insight

Destination:Insight Destinatio

Destination:Insight Destination:Insight



AGENDA

/ Company Overview

/I Media Modernization in OOH
J/ OUTFRONT Analytics Platform
/ ADW Use Cases

ONT Media Inc. OUTFRONTI
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ANALYTICS NEED

/ CHANGING MEDIA LANDSCAPE
/7 OUTFRONT AS A MEDIA PARTNER

/ TECHNOLOGY AND DATA
INVESTMENT

“FILET MIGNON

AT A POT
; ROAST PRICE’




TRANSFORMATION

Collection | Comparison | Transparency

Automation

Self-Serve | Facilitated | Programmatic Planning | Evaluation | Feedback + Results vs. Plan | ROI

© 2020 OUTFRONT Media Inc. OUTFRONTI



GROWTH

AUDIENCE SELLING

WORKFLOWS & EFFICIENCIES

PARTICIPATING IN THE DIGITAL MARKETPLACE

INCREASE APERTURE OF DEMAND

UPWARD PRESSURE ON PRICING

| CAMPAIGN ROI METRICS
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CLOUD ANALYTICS

DATASOURCE E-LT

ORACLE’

VISUALIZATION
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ADW?

7/ SERVICE MANAGED BY ORACLE

7/ IN DATABASE ANALYTICS &
MACHINE LEARNING ALGORITHMS

/7 SCALE ON DEMAND

/ ECONOMICAL




ADW USE CASES

MEDIA SPEND
HURRICANE MODELS
COVID-19 IMPACTS

© FRONT Media Inc. OWFRONTI
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7/ HIGHLY MANUAL EXCERCISE
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DEPLOYMENT

/ UCC CONVERSION EFFECTIVE 1/1/2019
/7 ACTIVATE SERVICES 1/2/2019 ~ 15 MIN

/ CREATE ADW AND OAC ENVIRONMENT ~30 MIN

DELIVERY

7/ 1/7/2019 — PROJECT KICKOFF

7 1/8/2019 — 20 MILLION+ ROWS DATA
7 1/9/2019 — FIRST PROTOTYPE IN OAC
7/ 2/11/2019 - PILOT RELEASE

© 2020 OUTFRONT Media Inc.
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Magazine Advertising Scatter | High Quality Outdoor Shift Targets in Gree

Advertiser Magazines, Amount by Advertiser, Outdoor % of total, Category Code_1
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OUTFRONT"

GORY 5
ANALYTICS

/ MAPPING HURRICANE RISK USING
/ ADW
/ SPATIAL STUDIO
/ OAC
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ADW
OAC

ENHANCEMENT TO ESTABLISHED MANUAL PLAN

NOAADATAIMPORTED TO ADW

USE SPATIALSTUDIO TO CREATE CUSTOM
MAP LAYERS FROM NOAA DATA

UTILIZEOAC TO OVERLAY CUSTOMMAP
LAYERS WITHLOCATIONDATA
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HAPPENS

7 MAJOR DISRUPTIVE EVENT

I NEW ANALYSIS AND REPORTING
NEEDED (10 NEW DV PROJECTS)

I ALL SORTS OF NEW DATA
GYMNASTICS REQUIRED FOR
TRENDING

/7 SPATIAL STUDIO OVERLAYS
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