Make Big Data Your
Big Advantage In
Financial Services

Your customers love digital. They increasingly use online, mobile, and social channels, which
add yet more data to the huge amount of customer information already handled by banks and
insurance firms like yours. Manage big data and you can:

* Seize expanding market opportunities by knowing more about your customer
e Reduce the rising threat of fraud
e Meet the great expectations of customers with a personalized, multichannel experience

Consolidating big data with secure transactional data across internal silos is not only helpful
for regulatory compliance but also essential for unlocking valuable customer insights
and innovation.

THE BUSINESS OPPORTUNITIES

Provide a superior customer Prevent fraud and mitigate risk Protect your reputation
experience
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Acquire and serve Money laundering is almost ~ 30% believe that the most
customers who have a 5X more likely to occur in severe impact of fraud is
higher profitability potential'  financial services than in reputational®

other industries?

THE CHALLENGES...

Integrating big data Personalizing service
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57% of banks report too 84% regard IT roadblocks Just 37% of customers are
many internal silos as the and lack of technology as satisfied that their bank
biggest big data challenge* barriers to adopting or understands their needs

improving personalization® and preferencess®
Engaging younger customers Regulatory compliance
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...AND THE REWARDS

Be a champion Be a leader
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90% think skillful use of big data wiill 62% believe big data analytics create
define the future winners in financial competitive advantage™
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94% believe that actionable 49% of consumers consider

recommendations are critical to personalized offers important™
current and future success™

ORACLE CAN HELP

Oracle lets you harness big data simply and effectively. Oracle’s enterprise platform for financial
services firms unites business applications, discovery and predictive analytics, data management,
and data integration.
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Leverage all Develop more Prevent fraud

sources of precise customer and mitigate risk

customer segmentations in real time

data
Get a 360° view Recommend Drive
of customers and offers in real efficiency,
operations time security, and

profitability

CONCLUSION

Don’t miss the opportunity to convert big data into
* competitive advantage. Act now.

oracle.com/big-data-industry
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